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CURRICULUM VITAE
A. B. M. SHAJEDUL HOQUE


Present Address: C/O: Md. Shahjahan Chowdhury, “Kusumkunj”, 2nd Floor-West side), Road 5, House 8, Basati Property,  Borobag, Mirpur 2, Dhaka-1216, Bangladesh, Phone: +88 02 9016132 (Res.), Cell : +88 01778668888, +8801755521155, Email: shajed@yahoo.com
Permanent Address: Vill: Kuchiamura, P.O.: Bauria, P.S.: Sandwip, District: Chittagong, Bangladesh


CREDENTIALS
· Sound knowledge in Supply Chain Management (All activities involved in managing the flow from point-of-origin to point-of-consumption)

· Visited many countries for product & raw materials sourcing

· Products & raw materials sourcing under an independent management
· Sound Knowledge in Banking and Commercial Activities  
· 4 years experience in Industrial Management (Operational Management)

· More than 16 (Sixteen) years of experience in the field of Sales & Marketing
· 13 (Thirteen) years experience as a team leader / departmental head
· Sound knowledge in product launching and experienced in new brand launching

· Sound knowledge in market development and even management & media planning
· Experienced in niche marketing
· Sound Knowledge in local and international trading

· Experienced in Crisis Management

· Very much meticulous & methodical
CAREER OBJECTIVE

To guide and lead an organization to a certain goal that will create employment and contribute to the growth of a nation.
WORK HISTORY:


ORACLE SERVICES LIMITED, 
A sister concern of IPE Group (Head Quarter in UK), House 9, Road 25/A Block A, Banani, Dhaka 1213, Bangladesh

Position: Head of Trade & Marketing (Local & International Trade)       
   Duration: Jul 2012 to Still
Product: Building Materials (Floor & Wall Tiles, Cladding, Lighting, Bathroom Fittings, Sanitary items, Elevators, Juice Drinks, Beauty Care Products Services, IT Products etc

Special Responsibilities:

I have been involved solely and singly in acquiring a manufacturing franchise of World Famous Juice Drinks Brand (Rubicon- UK No. 01 Brand in Sparkling Juice Drinks)  

RESPONSIBILITIES:

· To monitor the whole activities of supply chain – from the point of origin to the point of supply
· To search for new products for our project and commercial use from home and abroad and add new products into trading cart
· To find out offshore suppliers
· To visit supply source, discuss and finalize the deal
· To monitor the whole supply chain activities in managing the flow of product, services and information 
· To monitor the activities like LC opening, banking, commercial activities, sales & marketing etc
ADDITIONAL ASSIGNMENT:

IPE BUILDING PRODUCTS LTD (PROPOSED)

GENEX INFOSYS LIMITED (IT COMPANY)
RESPONSIBILITIES:

· To set an operational plan how to run the factory operation
· To make sourcing for hardware items for call centre and other usage
· Visit, select and negotiate with the machine suppliers
· Maintain relationship with the onshore and offshore suppliers
· To look after factory operation being a member of an executive committee
ORNATE CONSUMER PRODUCTS LIMTED 

(A FLOUR MILL PROJECT IN BHAIRAB, KISHOREGONJ BANGLADESH)

ORNATE TUBES LIMITED 

(A MILD STEEL PIPE MANAFACTURING PLANT IN KANCHPUR, NARAYANGONJ, BANGLADESH)

Syed Grand Centre, 10th Floor, Plot 89, Road 28, Sector 7, Uttara, Dhaka-1230, Bangladesh.

Position: GM, Operations 




  Duration: Jan 2008 to Jun 2011
RESPONSIBILITIES:

· Oversee activities directly related to making products or providing services.

· Direct and coordinate activities of businesses or departments concerned with the production, pricing, sales, or distribution of products.

· Review financial statements, sales and activity reports, and other performance data to measure productivity and goal achievement and to determine areas needing cost reduction and program improvement.

· Manage staff, preparing work schedules and assigning specific duties.

· Direct and coordinate organization's financial and budget activities to fund operations, maximize investments, and increase efficiency.

· Establish and implement departmental policies, goals, objectives, and procedures, conferring with board members, organization officials, and staff members as necessary.

· Determine staffing requirements, and interview, hire and train new employees, or oversee those personnel processes.

· Plan and direct activities such as sales promotions, coordinating with other department heads as required.

· Determine goods and services to be sold, and set prices and credit terms, based on forecasts of customer demand.

· Locate, select, and procure merchandise for resale, representing management in purchase negotiations.

ORNATE CONSUMER PRODUCTS LIMTED (FMCG UNIT), Syed Grand Centre, 10th Floor, Plot 89, Road 28, Sector 7, Uttara, Dhaka-1230, Bangladesh.

Position: Head of Marketing 




  Duration: Sep 2004 to Dec 2007
Product: Premium Soybean Oil, Sunflower Oil, Corn Oil, Imported food items, Atta & Maida, Rice & Dal (Packaged), Brand: American Chef, Chef, American Garden, OKI, Imported Brands 
RESPONSIBILITIES:

· Develop and implement a comprehensive local and national marketing strategy for American Chef and other product lines. 
· Organize, prepare, and schedule special events and promotions, giveaways etc. 

· Work with management and staff to schedule special events and enhance the overall success of American Chef and other product lines. 

· Give the direction to The Manager (Sales & Marketing) in the development of radio, television, and print advertising.
· Attend out-of-town trade shows and conventions to promote American Chef and other product lines and attract events. 
· Consult with, respond to, and resolve questions, concerns, problems and issues raised by Zonal / Territory officials, employees, and the general public as they relate to national and regional events. 

· Provide timely reports on marketing activities to the Executive Director and The Managing Director. 

· Select, train, motivate, and evaluate assigned staff; provide or coordinate staff training; work with employees to correct deficiencies; implement discipline and termination procedure. Assign tasks, project and monitor assigned personnel. 
· Develop, administer, monitor and coordinate the marketing budget; assist in developing, administering, monitoring and coordinating the special events budget. 

· Attend and participate in staff meetings, manager's meetings and related activities; attend workshops, conferences, and classes to increase professional knowledge; serve on committees as assigned
DHAKA ICE CREAM INDUSTRIES LIMIED, 80, Shahid Tajuddin Ahmed Sarani, Tejgaon I/A, Dhaka, Bangladesh.
Position: Area Sales Manager, Chittagong Zone

Duration: Mar 2001 to Aug 2004
(Head of Sales in 8 districts)
Product: Ice cream, Brand: Polar 
RESPONSIBILITIES:

· Zonal Sales Planning and submission to the higher management

· Analyze sales data, assigning duties and responsibilities to the subordinates

· Monitoring & supervising a large sales team

· Maintaining and controlling a cool chain for ice cream
· Submission report to the upper management on frequent basis 
· Consult with, respond to, and resolve questions, concerns, problems and issues raised by sales personnel and others
· Develop customer relation through adopting different policies and frequent visit
· Arrange meeting daily, weekly, fortnightly, monthly to discuss sales growth / situation, competitive position analysis etc
· Participate different trade shows, fair and program to promote the products
SANOWARA DRINKS & BEVERAGE INDUSTRIES LIMITED, Chandgaon Industrial Area, Arakan Sarak, Chittagong, Bangladesh.
Position: Asst. Manager Marketing (MIS & Planning) 
  
Duration: Mar 1998 to Feb 2001
(Head of Sales & Marketing – Dhaka & Chittagong Division)
Product: Ice cream & Mineral Water, Brand: Kwality & Yes
RESPONSIBILITIES:

· Develop and execute comprehensive marketing plans and programs, both short and long range, to support sales and revenue objectives
· Continually monitor and analyze the success of various programs and marketing campaigns, and recommend changes as necessary.  Report and communicate results
· Maintain marketing project/program status reports and budget information
· Develop and produce promotional and collateral materials
· Plan and oversee advertising and promotion activities including print, online, electronic media,    direct mail, tradeshow and/or conference attendance and conference speaking engagements
· Oversee customer and lead marketing database activities
· Ensure cold chain for ice cream
MOSTAFA GROUP, M Rahman Chamber, 277, Khatungonj, Chittagong, Bangladesh. 
Position: Marketing Executive




Duration: Jan 1996 to Feb 1998

Product: Soybean oil & Steel Galvanizing
RESPONSIBILITIES:

· To prepare sales plan
· To keep all records updated
· To keep relationship with customers
EDUCATION DETAILS:


· UNIVERSITY OF CHITTAGONG, Chittagong, Bangladesh

MBA, Major in Management, 2nd Class, Year 1993, Held in 1995

· UNIVERSITY OF CHITTAGONG, Chittagong, Bangladesh

BBA (Hons), Major in Management, 2nd Class, Year 1992, Held in 1993 

\
· GOVT. COLLEGE OF COMMERCE, Chittagong, Bangladesh

HSC, Commerce, 2nd Division, Year 1989 

· BAURIA G. K. ACADEMY, Sandwip, Chittagong, Bangladesh

SSC, Science, 1st Division, Year 1987

SEMINAR & VARIOUS EVENTS:
……………………………………………………………………………………………………………………………………………………………………………...
· Conducted many seminars on Edible Oil in Dhaka, Chittagong, Sylhet, Rajshahi, Khulna under joint collaboration with ASA (American Soybean Association), Bangladesh

· Attended in a high level meeting with USDA & ASA at Regional Headquarter in Delhi, India on the project of Oil Extraction Plant

· Arranged and organized a huge launching program of “American Chef” inaugurated by HE Harry K. Thomas, Ambassador of USA to Bangladesh in 2004

· Conducted huge campaign on Electronic and Print Media followed by the launching program
· Conducted two big zonal product launching events at Chittagong & Sylhet in 2005 with huge coverage of the national & local dailies

· Arranged various on-the-job training for the organizational team on various issues.

· Conducted various product surveys and soft launching in different zones at district level. 

TRAINING PROGRAM:

· “Training on Productivity Techniques" organized by AOTS, Chittagong (A Japan aided training institution).
· Six months on-the-job training on “MIS packages and its application” conducted by An Ex ADB consultant.
· Two day long training session “Brand Planning Motorbike” arranged by BDjobs.com Ltd., conducted by Mr. Sumit Roy, Founder Director, Univbrands India – From 19th May to 20th May, 2007.
COMPUTER SKILLS


Operating System
:
All Updated OS 
MS Office

:
Microsoft Word, Microsoft Excel, Microsoft PowerPoint, etc

Proficiency

:
Excellent in MS Office & Internet Browsing
COUNTRY VISITED FOR BUSINESS PURPOSE

· UAE
· Singapore
· China
· Malaysia
· Thailand
· India
· Indonesia

SALARY & ALLOWANCES

PRESENT SALARY
:
Tk1,40,000.00 per month
EXPECTED SALARY
:
Tk1,60,000.00 per month
ENTITLEMENT

:
Whole time Private Car with a Driver including maintenance & fuel cost

TA, DA & OTHERS
: 
As per Company’s rule.

PERSONAL DETAILS


Father’s Name
:
Late Prof. A. B. M. Monsurul Hoque

Mother’s Name
:
Mrs. Rokeya Begum

Date of Birth

:
December 19, 1971

Nationality

:
Bangladeshi by Birth
Passport

:
AC2787912
Religion

:
Islam

Marital Status

:
Married, blessed with one daughter and one son
Height


:
5’ 5”
Weight

:
74 Kg
Contact

:
Cell: +880 1755 521155, +88 01778 668888 Res: +88-02-9016132, 
Skype: shajed_1971


E-mail


: 
shajed@yahoo.com
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